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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549
 
FORM 8-K
 
CURRENT REPORT
 
Pursuant to Section 13 OR 15(d) of The Securities Exchange Act of 1934
 
Date of Report (Date of earliest event reported): October 17, 2014
 
IMPRIMIS PHARMACEUTICALS, INC.
(Exact name of registrant as specified in its charter)
 
	Delaware
	 
	001-35814
	 
	45-0567010

	 (State or other jurisdiction
	 
	(Commission
	 
	(IRS Employer

	of incorporation)
	 
	File Number)
	 
	Identification No.)


 
	12264 El Camino Real, Suite 350
	 
	

	San Diego, CA 
	 
	92130

	(Address of principal executive offices)
	 
	(Zip Code)


 
Registrant’s telephone number, including area code: (858) 704-4040
 
	N/A

	(Former name or former address if changed since last report.)


 
Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:
 
[  ]  Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
 
[  ]  Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
 
[  ]  Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))
 
[  ]  Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))
 
 
 
	 


	 


 
Item 7.01. Regulation FD Disclosure
 
Attached as Exhibit 99.1 and Exhibit 99.2 to this Item 7.01 are presentations that are being used by the management of Imprimis Pharmaceuticals, Inc. (the “Company”) in meetings describing the Company.
 
The information contained in Item 7.01 of this report and in Exhibits 99.1 and 99.2 shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly set forth by specific reference in such a filing.
 
Item 9.01. Financial Statements and Exhibits
 
	(d) 
	Exhibits 

	 
	 

	99.1
	Presentation dated October 2014

	 
	 

	99.2
	Corporate overview presentation dated October 2014


 
	 


	 


 
SIGNATURES
 
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.
 
	 
	IMPRIMIS PHARMACEUTICALS, INC.


 
	Dated: October 17, 2014
	By:
	/s/ Andrew R. Boll

	 
	Name:
	Andrew R. Boll

	 
	Title:
	Vice President, Accounting and Public Reporting 


 
	 


	 


 
EXHIBIT INDEX
 
	99.1
	Presentation dated October 2014

	 
	 

	99.2
	Corporate overview presentation dated October 2014


 
	 


	 


[bookmark: ex99-1.htm][bookmark: ksex991]
  [image: ]
 
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ] 
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]  
	 


	 


 
[image: ]   
	 


	 


 
[image: ]   
	 


	 


 
[image: ]   
	 


	 


 
[image: ]   
	 


	 


 
[image: ]
  
	 


	 


   
[image: ]   
	 


	 


 
 
 
 
 

[bookmark: ex99-2.htm][bookmark: ksex992]  
[image: ]
 
	 


	 


 
[image: ]  
	 


	 


 
 
image9.jpeg
Imprimis PHYSICIAN OUTREACH
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imprimis TRAINING & EDUCATION

Training Portal Development and Website Relaunch

Online training portal GoDropless.com
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PRACTICE MARKETING

Patient Brochures Digital Assets

» Social Media Tips \ /

PRTemplate

Become a Dropless Prc Direct Mailers —

+ Promotions for physicians to gain a competitive advantage
+ Locator map at www.GoDropless.com with physician locations
» Marketing/PR tools to to spread patient awareness
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impri RETURNING POWER TO THE Rx PAD

505(b)(2) s
« Single generic drug (G) Imme
- Combo of generic drugs (G+G) « Each formulation is patient-specific
Time Speed to market
Expense Low-cost development
Inflexibility Flexibility

Food & Drug Cosmetic Act (FDCA) State Pharmacy Law & DQSA (2013)
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Imprimis QUALITY IS PARAMOUNT

USP <797> PCAB® ImprimisRx Status
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of indiidual patints.

L he needs
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Imprimis INVESTIGATOR IND STUDIES

Study State Prim; bjective/Outcome Est. Start
Prospective 1 NJ 40 | To evaluate endothelial cell count in patients who Nov 2014
study, single site eyes | receive triamcinolone 15mg/ml, moxifloxacin

1mg/ml, and vancomycin 10mg/ml compounded

ophthalmic injection
Prospective 1 FL 100  Toevaluate the properties of a proprietary Nov 2014
study, multi-site eyes | compounded formulation of triamcinolone acetonide,

moxifioxacin HCI, and vancomycin injected into the

vitreous to prevent infection and reduce

inflammation after cataract surgery
Prospective 1 OH | 100 | Toevaluate the properties of a proprietary Dec 2014
study, multi-site eyes | compounded formulation of triamcinolone acetonide,

moxifloxacin HCI, and vancomycin injected into the

vitreous to prevent infection and reduce

inflammation after cataract surgery
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Imprimis FORMULATION PIPELINE

OPHTHAMOLOGY

Triamcinolone acetonide and moxifloxacin hydrochloride
(Tri-Moxi) and added vancomycin (Tri-Moxi-Vanc)

« Sterile injection during human ocular surgeries

« Sterile injection during animal ocular surgeries

« Combination eye drop post-LASIK surgery

Prednisone and moxifloxacin hydrochloride (Pred-Moxi)
« Combination eye drop post-LASIK surgery

Mydriatics and More

« Lyophilized epinephrine, shugarcaine or phenylephrine

« Other proprietary formulations being evaluated and validated

UROLOGY
Injectable pentoxifylline

« Treatment for Peyronie’s Disease
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Imprimis DEFINING SUCCESS

2014 and 2015 Strategic Goals

Ophthalmology
« Continue adoption momentum
« Introduce new novel ophthalmology formulations
« Normalize Dropless™ cataract surgery pricing

Monetize Non-Ophthalmology Formulations
+ Urology program launch
+ Build on non-proprietary formulations business
« Continue evaluation of proprietary formulations for
expansion into other therapeutic markets
Rx Fulfillment Strategy
« Scale national footprint
« Continue to implement best quality practices

16




image17.jpeg
Imprimis FINANCIAL SNAPSHOT

Trading Symbol: NASDAQ: IMMY

Current Price per Share (10-6-14): $8.14
Market Cap: $74 Million

52-Wk Range: $3.01 - $9.62

Average Daily Trading Volume: 23,000 shares

« Clean capital structure

No preferred shares or convertible debt; No significant debt
Strong cash position - $12M as of 6-30-2014

Began to record revenue in Q2: $668K

Shift in Q2 expenses from R&D to Selling & Marketing
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Imprimis CONCLUSION

« Focused on proprietary high quality, novel, sterile and
topical drug formulations in the ophthalmology and urology
therapeutic areas

« Pioneering a new business model operating under the
regulatory framework of the Drug Quality & Security Act
(2013) to de-risk pharmaceutical development

« Proprietary drug formulations are born from the clinical
experiences of physician prescribers and pharmacist
formulators

+ Ophthalmology formulations now being used by leading
surgeons during cataract and other ocular surgeries

+ Orders fulfilled through ImprimisRx pharmacy, licensed to
distribute in 34 states

« Intent to expand distribution network nationwide
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Imprimis

QUESTIONS?
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Imprimis CONTACT US

PRESENTATION BY:

it

Imprimis Pharmaceuticals, Inc.
(NASDAQ: IMMY)

12264 El Camino Real, #350 ™,
San Diego, CA 92130

Mark Baum
Founder, CEO and Board of Directors

(85817004042 PHARMACEUTICALS
mark@imprimispharma.com

Bonnie Ortega
Director of Investor Relations
(858) 704-4587

bortega@imprimispharma.com
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OCTOBER 2014

imprimis wimprimsharmacom T

LTics www.GoDropless.com

Imprimis Pharmaceuticals (NASDAQ: IMMY) is currently selling a proprietary single-dose formulation containing triamcinolone
acetonide and moxifloxacin hydrochioride (Tri-Moxi) and a second formulation with vancomycin (Tri-Moxi-Vanc), which have been

used for injection by ophthalmologists during ocular surgeries. Physicians report that the Company'ssingle-usesteile nectable for-

mulations virtually eliminate the need for patient-administered eye drops following ocular surgery. The results of the market adoption
of the Company’s formulations, branded Go Dropless™, include decreased costs to the patient, reduced physician and staff time.

spent on patint education of eye drop adminstration, and fewerfllow-up vists e to complications aisig from complance isues.

‘The company's Go Dropless™ cataract surgery campaign was launched
in April 2014, Since then, more than 100 ophthalmologists have been
trained or have begun using Dropless™ therapy. At leading ophthalmology
mestings, physicians report a greater than 90 percent success rate in
eliminating the use of post-operative eye drops. Dropless™ formulations

have been used in over 40,000 ocular surgeries to date. In the near fu-
ture, Imprimis expectsits Dropless™ therapies {0 be evaluated and/or

tiated at acditional arge ambulatory surgery centers throughout the
United States Dropless™ therapy has garnered extensive national media
attention and has been featured n over 36 trade publ

95% of leading cataract surgeons surveyed indicated they would prefer
dropless therapy over existing eye drop solutions.
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wwwImprimisPharma.com

wwwGoDropless.com

2014 AND 2015 GOALS
Ophthalmology

+ Continue Go Dropless™
adoption momentum

* Introduce new
ophthaimology formalations
+ Normalize Tri-Moxiprcing.

Non-Ophthaimology

*+ Uralogy program launch

+ Build o non-proprietary
formuations business.

+ Continue evaluation of
proprietary formulations
for expansion into other
therapeutic markets

R Fulfliment Strategy
+ Scale to nationalfootprint

+ Continuous qualty
improvements

MANAGEMENT TEAM

MarkL. Baum, Founder, CEO,
Board Member

Andrew R.Boll VP,
Accounting & Public
Reporting

John Saharel VP,
Commerciaizaton,
Ophthalmology

Gary Sealhorst, VP,
Corporate Development

Joe Bitterman,
St Operations Director

imprimis

Imprini Pharmaceuticls,ne.
12264 8 Camino Red St 350
San Diegn CA 52130

T 8587044040

£ ase3asTs

Bomie Ortega
Direca Inestor Relatons
T Bsar0aass7

boregasimprimisgharmacom

LARGE MARKET OPPORTUNITIES!

OPHTHALMOLOGY (CATARACT SURGERY)  UROLOGY (PEYRONIE'S DISEASE)"

* Over $1 Billion total U.S. drug market + Over $1Billion U.S. drug market
——— e S

e e

inUSS, 22 million globally * Leading competitor cost: $3,300 (8 injections) -
*+ Estimated average post-op eye drop cost: 526,000 total

'$300 - $400 / procedure. *+ Adverse events include penile rupture, allergic
+ Estimated Medicare patient co-pay for eye reactions and bruising

drops: $75 - $125 / procedure + Competitors: Auxilium (AUXL), Teva (TEVA),
 Compeitors: Bausch+Lomb (VRX); Impax (IPXL), and Apotex

= L

NGO OS  i

‘comoany has plans to access ntemational markets with s A e .

e
OPHTBAMOLIGY ‘Non-Proprietary Formulations
‘Triamcinolone acetonide and moxifioxacin hydrochloride *+ Compounded Avastin
e e
+ Sterleinjection during human ocular surgeries. + Compounded mitomycin
T g
e e
Prednisone and moxifloxacin hydrochloride (Pred-Moxi) Injectable pentoxifylline
* Combination eye drop post-LASIK surgery =/ Tt for Paycoin’s Disasne:

Compounded mydriatics
+ Lyophilized epinephvine, shugarcaine or phenylephiine.

INVESTMENT HIGHLIGHTS

Unique capital efficient business model: Imprimis is 2 specialty pharmaceutical company dedicated to
delivering high quality, novel,sterile and topical drug formulations in the ophthalmology and urology ther-
apeutic areas. The Company's innovative proprietary drug formulations are born from the clinical experi-
ence of physician prescribers and pharmacist formulators to address the unmet needs of their patients.
Operating under the regulatory framework of the Drug Quality & Security Act (2013), Imprimis fulfils
patient specific prescriptions through its wholly-owned pharmacy. The pharmacy is currently licensed to
distribute drug formulations in 34 states. Imprimis plans to expand its distribution netwrk nationwide by
gaining additional state pharmacy licenses and by acquiring additiona prescription fulfiliment pharmaies.

Pipeline presents growth opportunity: In addition to the existing Dropless™ formulations, the Company
s validating other ophthalmology formulations, including a prednisone and moxifloxacin hydrochloride
(Pred-Moxi) combination eye drop formulation to be used post-LASIK surgery. An estimated 700,000
LASIK surgeries are performed in the U.S. annually. In addition, Imprimis is currently evaluating an inject-
able pentoxifyline formulation for the treatment of Peyronie’s disease and, once further validated, expects
tolaunch s urology program in 2015,

Established proof of concept: Imprimis started reporting sales following the successfullaunch of ts Go Drop-
less™ cataract surgery campaign in April 2014, The Company plans to replicate the success of its Dropless
formulations and introduce new formulations intially in the ophthalmology and urology therapeutic areas.

Strong financials: Imprimis has a clean balance sheet, sufficient cash, low research and development
expenses, and during the second quarter of 2014 generated its first quarter of sales.

Experienced management team: Experienced management team and board of
soned business and healthcare professionals and supported by leading physi

tors consisting of sea-
and pharmacist experts.

L —
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N
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imprimis SAFE HARBOR

This presentation contains express "forward-looking statements" as defined in the Private
Securities Litigation Reform Act of 1995. You are cautioned not to rely on these forward-looking
statements. These statements are based on current expectations of future events. If underlying
assumptions prove inaccurate or known or unknown risks or uncertainties materialize, actual
results could vary materially from the Company’s expectations and projections. Some of these
risks and uncertainties include, but are not limited to: the Company’s ability to make commercially
available its formulations and technologies in a timely manner or at all; market acceptance of the
Company’s formulations and challenges related to the marketing of the Company's formulations;
the Company’s ability to enter into strategic alliances, including arrangements with pharmacies,
physicians and healthcare organizations for the development and distribution of its formulations; its
ability to obtain intellectual property protection for its assets; its ability to accurately estimate its
expenses and cash burn, and raise additional funds when necessary; risks related to research and
development activities; the projected size of the potential market for its technologies and
formulations; unexpected data, safety and technical issues; regulatory and market developments
impacting compounding pharmacies, outsourcing facilities and the pharmaceutical industry;
competition; and market conditions. More detailed information about the Company and the risk
factors that may affect the realization of forward-looking statements is set forth in the Company’s
filings with the Securities and Exchange Commission, including its Annual Reports on Form 10-K
and its Quarterly Reports on Form 10-Q filed with the SEC. Such documents may be read free of
charge on the SEC’s web site at www.sec.gov. All forward-looking statements are qualified in their
entirety by this cautionary statement. You are cautioned not to place undue reliance on these
forward-looking statements, which speak only as of the date hereof. Imprimis expressly disclaims
any intent or obligation to update these forward-looking statements except as required by law.
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imprimis ELEPHANT IN THE ROOM

WAl
STREET ONE
JOURNAL

Of 220 drugs approved over the "l am worried about it ... atthe end of the  “Eroom’s law — that's Moore’s
past decade for publicly traded  day, if we can't justify the prices that we  |aw backward — observes
companies, the companies that  put out for our products, show that they  that the number of new drugs
invented 3 or more medicines  create value for patients individually and  approved per billion dollars
spent an average $4.3 billion in the healthcare system as a whole, then spent on R&D has halved
R&D per drug. September 2013 we're not going to be able to get good  every nine years since 1950."

prices [from insurers], and good prices

are essential.” Regeneron CEO

Leonard Schleifer

U.S. Food and Drug Administration
|@/A_ Protecting and Promoting Your Health

“The [biotech] business model is basically falling apart ... when the scientific possibilties are unbelievable ... The
FDA has become too ‘risk-averse' at a time when [the pharmaceutical industry] is moving forward like never
before.”

Dr. Andrew von Eschenbach, Former FDA Commissioner 2007-09
(Tufts University, 8/25/14) 3
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Imprimis

To deliver customized and other
novel medicines to physicians and
patients TODAY at accessible prices.
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Imprimis

Standard of care is self-administered
steroid, NSAID and antibiotic eye
drop therapy

Significant patient compliance issues;
high cost to patients; and increased staff
time required for patient counseling

Physicians and patients are dissatisfied
with post cataract surgery eye
drop therapy

How do you reduce reliance
on eye drops?
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Imprimis PATENT-PENDING NOVEL SOLUTION

A
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technology
(Elegant injectable
formulation)
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imprimis

Courtesy of Richard Lindstrom, MD and James Lewis, MD
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Imprimis OPHTHALMOLOGY LAUNCH

Since Our Go Dropless Launch in April 2014:

‘\uu,

. " DROP
GO < LESS

More than 100 ophthalmologists have been trained or have begun
prescribing our formulations for their patients

At leading eye meetings, physicians report >90% success in
eliminating the use of post-operative eye drops

Our patent-pending ophthalmic formulations have been referenced
in over 36 trade press print and on-line articles since January 2014

By year-end, Imprimis expects its Dropless therapy will be
evaluated and/or initiated in ambulatory surgery centers
representing over 50,000 cataract procedures annually

Go Dropless™ education campaign is gathering momentum
(www.GoDropless.com)




